国际期刊IJPE征稿：O2O时代多渠道运营管理出现的问题
构建消费产品的灵活供应链已成为生产经济学的一个基本问题。在过去的几十年中，供应链已经由单一渠道系统进化为多渠道系统。如今，随着移动技术和电子商务的推进，消费类产品正在经历的O2O社区服务革新。所以这对改进运营管理在各自的多渠道供应链方面
开发创新战略十分重要。同时，由于卖家也可以通过海量的通过互联网访问的消费者需求信息，构建供应链与大数据分析和全面的销售运营计划能力是高度相关的。这需要一个更加灵活的供应链，以处理运营中供需的线上线下问题。
本期特刊的目的是，出版高质量的理论的和面向应用的研究O2O时代多渠道运营管理和生产经济问题的最新进展的文章，以及既未在其他刊物上发表，目前也未被其他期刊审阅的强调现实世界动机的研究、原件或者高质量的成果。潜在的主题包括但不限于：
•O2O供应链的生产策略
•优化多渠道供应链运作的市场细分方案
•多渠道生产系统的博弈论经济学分析
•多渠道中外包服务的库存挑战
•消费者的异质性和O2O供应链设计
•信息不对称下的O2O供应链优化
•O2O运营的第三方物流服务。
•O2O经营管理的数据分析
•O2O城际特快物流能力和优化
•O2O供应链的市场推广和成本效率在
•O2O服务运营管理
•O2O环境中的质量管理
•服务系统工程中的O2O问题
•O2O银行服务和银行业务
•O2O生产经济分析
•O2O环境中制造系统优化
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Constructing a flexible supply chain of consumer product has been a fundamental issue in production economics. Over the past decades, supply chains have evolved from single-channel systems (e.g., via bricks and mortar stores) to multiple-channel systems. Nowadays, with the advance of mobile technologies and e-commerce, consumer products are experiencing the revolution of O2O community services. It is hence critical to develop innovative strategies for improving operations management in the respective multi-channel supply chains. Meanwhile, because the sellers can also access to massive amount of consumer demand information via the Internet, building a supply chain is also highly related to the big data analysis and comprehensive sales operations planning ability. This calls for a more flexible supply chain to deal with the online and offline issues of supply as well as demand in operations.

The purpose of this special issue is to publish high-quality theoretical and application oriented papers addressing recent advances on multi-channel operations management and production economics issues in the O2O era with an emphasis on the real world motivated studies. Original, high quality contributions that are neither published nor currently under review by any other journals are sought. Potential topics include, but are not limited to:

· Manufacturing strategies in O2O supply chains

· Market segmentation schemes to optimize multi-channel supply chain operations 

· Game theoretic economics analysis in multi-channel production systems

· Outsourcing services with inventory challenges in multiple channels

· Consumer heterogeneity and O2O supply chain design

· Optimizing O2O supply chains under information asymmetry

· Third party logistics services for O2O operations.

· Data analytics in O2O operations management

· O2O inter-city express logistics ability and optimization

· Marketing promotion and cost efficiency in O2O supply chains

· O2O service operations management

· Quality management in the O2O environment

· O2O issues in service system engineering

· O2O banking services and banking operations

· O2O production economics analysis

· Manufacturing systems optimization in the O2O environment
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